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所有引用的例子並沒有針對性，

只作一般教學討論。



Quiz

1. 受版權條例保護之物品如 影
片、音樂等，創作人需先要登記/
註冊 才可得到版權條例的保護，
是否正確 ?



Quiz

2. 單只網上言論不會扣成罪
行，因為只是言論而未有行
動，而且香港市民享有有言論
自由 ?



Quiz

3. 在網上的行為不易追查，因
為人數眾多，而且在網上的身
份是隱形的 ?



新聞簡報

• 2008年10月6日兩名
男子涉嫌在網上發布
假消息，其中一個謠
傳令到東亞銀行蒙受
損失，兩人同樣被控
不誠實意圖取用電腦



“2005年男子陳乃明(又名:古惑
天皇)因未經版權持有人授權
，將三套電影以Bit Torrent技
術供網民下載電影被控侵犯
版權行為，案件幾經上訴至
終審法院，法官最終裁定被
告罪名成立，維持原判入獄
三個月，這案件是全球首宗
以侵權條例，成功控告透過
互聯網侵權。”



Quiz 

• 香港有沒有互聯網法例 ?

• 互聯網出現的問題是新問題，
還是舊問題，但出現於一個新
環境之下 ?



香港法例

• Defamation Ordinance 誹謗條例

• Crime Ordinance 刑事罪行條例

• Theft Ordinance盜竊罪條例

• Personal Data (Privacy) Ordinances個人資料(私隱)條例

• Control of Obscene and Indecent Articles Ordinance淫褻及不雅物品
管制條例

• Prevention of Child Pornography Ordinance防止兒童色情物品條例

• Copyright Ordinances 版權條例

• Electronic Transaction Ordinance  電子交易條例

• Telecommunication Ordinance 電訊條例

• Unsolicited Electronic Message Ordinance 非應邀電子訊息條例

• Gambling Ordinance 賭博條例

網上行為並非「無皇管」



http://www.youtube.com/watch?v=ILAGb2HcMzU&p=EEC343D873220D4D&playn
ext=1&index=55



http://www.youtube.com/watch?v=0c15mCSP7RA&feature=related



http://www.youtube.com/watch?v=ug2sTt046Ck



資訊素養 / 網絡素養 / 媒體素養
digitial / media / information literacy

的引入



於網上，請食「麥記」是什麼意思 ?

相片來源: http://evchk.wikia.com/wiki/



From Computer literacy to Media 
Literacy

http://www.workingnurse.com



青年使用媒體

• To advocate idea
• To express idea
• To share information
• To publish information
• To attack others
• To sneak information
• To flirt with others
• To phish victim or information
• To vent sentiment
• To … more



媒體素養教育的流程

• Media literacy is the process of analyzing, evaluating 
and creating messages in a wide variety of media 
modes, genres and forms. It uses an inquiry-based 
instructional model that encourages people to ask 
questions about what they watch, hear, and read. 
Media literacy education provides tools to help 
people critically analyze messages to detect 
propaganda, censorship, and bias in news and public 
affairs programming (and the reasons for such), and 
to understand how structural features -- such as 
media ownership, or its funding model[1] -- affect the 
information presented. 

Source: http://www.wikipedia.com



逆向工程 ?

• From media back to the 
perceived message, then 
back the original idea.

idea

video

graphics

text

message

marketing marketing

media literacy media literacy



每天收到商業資訊的數量

• The average American is exposed to 247 commercial messages each day. 
source:http://www.consumerreports.org/main/detailv2.jsp?CONTENT%3C%3Ecnt_i
d=18759&FOLDER%3C%3Efolder_id=18151

• more than 600 advertising messages source: 
http://phoenix.bizjournals.com/phoenix/stories/1997/05/05/smallb2.html

• about 3000 advertising messages source: 
http://www.ucsusa.org/publications/guide.ch1.html

• more than 850 commercial messages a day. Source: 
http://dl.tamu.edu/Projects/AndersonRetailing/vol4/92Vol4No6P2.htm

• over 3,000 advertising messages
source: http://www.superprofile.com/problems.html



更多 … 來自我們更信任的來源

The above does not include the personal 
opinions or messages from 
– forum discussion, 
– words of mouth, 
– emails, 
– friend blogs, 
– youtube videoclip
– msn
– facebook wall
– others



4 基本步

1. 控制接收數量及質量

關鍵字:
具選擇性

時間的運用



培養 inquiry-based exercise

• Q1. Who created this message ?
• Q2. What techniques are used to attract my 

attention ?
• Q3. How might different people understand this 

message differently from me ?
• Q4. What lifestyles, values and points of view are 

represented in, or omitted from, this message ?
• Q5. Why was this message sent ?
• Q6. How would I do present the message ?



分析過程 Analytical process

• Admit and accept difference.
• Put ourselves inside the situations
• Put ourselves outside the situations
• Compare the difference of reactions
• Hold a positive and open attitude 

particularly on opposite message.



Think further and filter out

• Any Hidden purpose? 

• Who may profit / lose from direct consequence of 
perception of the message ?

• What is second course of perception and possible 
reactions ?  Who then will benefit ? 

• Any follow suit may happen ?

• What is the impact of the society as a whole, 
politically, socially, or economically, 
environmentally …. ?



start

Choice of media
sources and 

control of 
reception

Inquiry-based appraisal of 
information

Filter out un-
wanted or 

inappropriate 
message

Embraced in 
culture and 

ethnical value 
system

Required 
a training 
process

Analytical process



從認知到血液

• The processes are just everyday 
(minutes).

• It takes time to build up skills and refine.
• Values change over time, and re-refine in 

the course of time.
• The processes apply to reception and 

creation of message.



Cases





667 replies
2224 views
Unique user replies: about 35 persons
Top 5: 50%+17%+6%+6%+5%=84%



2010年4月15日-2010年4月21日
Replies: 255
Viewed 18913
Unique user replies: 241



• 2010年4月8日-2010年4月20日
• Replies: 51
• Viewed 5977
• Unique users: 28



2010年3月6日-2010年4月21日
Replies: 1025
Viewed 10734
Unique users: 223



2010年9月1日-2010年4月21日
Replies: 559
Viewed 37339
Unique user replies: 513





有多少人會因而模仿 ?
498 fans



• 討論:
– 什麼年紀適宜推行網絡素養 ?
– 怎樣推行最有效 – 正面 / 反面 ?
– 在那裡推行 ?


